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Executive summary
This document shows the implementation of the main branding and
communication tools and materials for the ENSNARE project, comprising the
project identity, communication channels and communication materials, which
are integral elements of the WP8 (“Dissemination and business strategies for
near future marketing and exploitation”) and will ensure the project's visibility
and facilitate the diffusion of results. The website provides a platform for
interested parties to quickly gain access to key project facts, scope and
objectives. The ENSNARE project website and social media will be continuously
updated throughout the duration of the project with news, information and
publications as new content, findings and results are generated by the partners
in the different work packages. R2M will be responsible for maintaining the
website and social media channels throughout the project lifecycle, and oversee
their evolution from inception to completion. The project’s brand fulfills several
purposes, most notably to allow for a unified and recognizable identity. Through
the project’s lifecycle, more and detailed communication materials (i.e. poster,
brochure, newsletters, video, etc.) will be created, targeted to different specific
stakeholders.
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1. Introduction
In general terms, each European project could be considered as a brand, as it
contains a name, acronym, symbolic language and values that distinguish it
from other initiatives. In order to ensure an effective communication and
dissemination, it is necessary to build a strong and recognizable visual project
identity and to guarantee its coherent application. With this aim, ENSNARE
project has developed its graphic storyline represented by a logotype, colour
schemes, templates and different kinds of online and offline dissemination
materials. Additionally, a visual identity manual has been developed in order to
establish the rules to be followed when graphically representing the ENSNARE
brand. All the templates are accessible from the internal project website.
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2. Project Identity

2.1.Acronym

In the English language, the word "ensnare" is a verb that means "to catch or control
something or someone. In line with this and the fact that one of the main objectives of
the project is to develop an enveloping mesh capable of "ensnare" information of the
energy behavior of buildings to be analyzed in real time, we have built the following
acronym from the title of the project:

ENvelope meSh aNd digitAl framework for building REnovation

ENSNARE

2.2.Logotype

In the markets, the main tool that brands use to differentiate and identify themselves is
its logo and colours; for this reason, a strong visual identity as a brand is crucial to be
able to share and transmit the values and objectives of the ENSNARE project as well as
to allow stakeholder to remember and recognise the project. Based on the fact that the
main objective of the project is to develop a dynamic methodology in which the
elements of the façade interact in real-time with the digital world, a logo has been
developed representing the transition and digitization of the information obtained by the
different elements (modules) of the envelope and its associated mesh.

Our logo is composed of a modular envelope represented by the main body of the
graphic which is defragmented, representing the digitization process of the information,
this logo reading can also be done in reverse, where the digital fragments are
reconstituted in the modular envelope. On the other hand, at the bottom, we can find
our commercial name “ENSNARE”. The colours used are striking and fulfil the main
function of attracting attention without disturbing the visual field of the readers. This
combination of elements makes the logo fulfil its main objective of capturing and
transmitting.

ENSNARE Colours Palette

Figure 1. ENSNARE colour Palette.
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ENSNARE Logotype

Figure 2. ENSNARE logotype.

2.3 Templates
In order to establish standard communication documentation for all the parties
involved in the project, templates have been created to have uniform format for
slides and presentations. The aim is to ensure consistency and coherence among
the work performed by different partners.

Template for documents

Figure 3. Document template.
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Template for Presentations

Figure 4. Presentation template.

Template for Brochure

The template for the project brochure has been developed. The idea is that all partners

can use the brochure as a resource to easily disseminate the project in different

scenarios and events.

Figure 5. Brochure Template.

Template for Poster

The template for the Poster has been created, size A0. In the next figure a first draft of

the poster that will be used in the dissemination activities is shown. Regarding the visual

ENSNARE

This project has received funding from European Union’s Horizon 2020
research and innovation programme under grant agreement n° 958445

Page 10 of 19



Communication Handbook
Deliverable nºD8.1

aspect, it can be seen the same colours, letter style and images that are present in the

other communication material.

Figure 6. Poster Template.

Template for Newsletter

Newsletters are an ideal tool, among others, for the digital dissemination of information

as well as to engage and attract stakeholders. With this tool, ENSNARE can achieve

greater impacts, since the action ratio is significantly higher than other communication

channels. For this reason, newsletters will be issued with a periodicity of 6 months with

updated content focused on capturing the attention of future interested parties.

Figure 7. Newsletter Template.
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3. Communication Channels

3.1 Website

The url of the ENSNARE website is https://www.ensnare.eu/, which went live during M4

of the project. The website contains summary information about the project, the

partners, the pilots, the developments as well as the possibility for users to get in

contact with the project directly or by joining the stakeholder group.

There are several purposes for a project website, most notably to allow for a unified

identity and a platform for interested parties to quickly gain access to key project facts,

scope and objectives. In order to make the website a lively environment with an

identifiable brand identity, eliciting user involvement and gathering relevant data to

support the achievement of project objectives, several methodologies will be borrowed

from e-marketing best practices. This expanded visibility will help to convey a holistic

and accurate depiction of project goals and results while stimulating two-way

communications, both internally and externally.

The website was designed and implemented by R2M, using the open source WordPress

content management system (CMS). The current version of the website will change and

evolve over time as project mature and relevant information become available, fostering

organic growth and in full consideration of the changing demands of its users.

R2M will maintain the website throughout the project lifecycle, and oversee its evolution

from inception to completion. Supportive communication channels heavily linked within

the project website will align with current digital trends, and technical standards. Some

examples include, but are not limited to, Twitter, LinkedIn, email newsletter as well as

place for stakeholders and users to engage and get in contact with the project. Unifying

semiotics and colour schemes, as well as effective linkage to sister platforms and

partnering websites, will ease the browsing process in parallel to increase stakeholder

engagement.

3.1.1. Website content: Design and architecture

The website starts with a high-level perspective and indicates a clear path to find more

technical and non-technical details as well as entry points for collaborations. The website

is structured in 6 sections, as indicated in the figure below:
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1. Main page

2. Why ENSNARE

3. About

4. Expected Results

5. Consortium

6. Pilot Buildings

Figure 8. Website navigation panel

3.1.2. Front page

The front page is the website home page and where users will be re-directed by clicking on the logo.

Figure 9. Website Front page.
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3.1.3. Why ENSNARE

This section of the website covers the background and motivation for the project.

Figure 10. “Why ENSNARE?” Website section.
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3.1.4. About

This section summarises the goals and main elements of the projects with an intuitive schematic.

Figure 11. “About ENSNARE” Website section.
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3.1.5. Expected Results

The expected results that the consortium plans to deliver will be summarised here with some

additional information presented in a user-friendly way to attract interest from potential users.

3.1.6. Consortium

In this section of the website, project partners are introduced and the links to their social media and

websites included.

Figure 12. “Consortium” Website section.
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3.1.7. Pilot Sites

In this section, descriptions and images of both the physical and the virtual pilots are included with

additional updates about the advancement of the solution deployment and achievements.

Figure 13. “Pilot Sites” Website section.
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3.2.Social Media

The selected social media platforms to promote the ENSNARE project are Twitter, for the

general public, and LinkedIn, for more targeted stakeholders. Both social media accounts

were created by R2M on WP8 of the project. At the website footer, the icons of both

Twitter and LinkedIn are displayed, taking the users to ENSNARE social media accounts

with one click. Once new dissemination material is created, additional media channels

could be created if necessary, like, for example youtube.

As names for the social media accounts, we have chosen @ENSNARE for LinkedIn and

@ENSNARE_H2020 for Twitter to share the ENSNARE team's vision and technological

solutions.

3.2.1. LinkedIn

A LinkedIn profile was created in order to further disseminate the project among

professionals in the building and sustainability sector, create debates and share useful

information. You can get access here.

Figure 14. ENSNARE LinkedIn Profile
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3.2.2. Twitter

A Twitter account is useful to spread information about the project to a wider audience,

as well as sharing the developments and resources of ENSNARE along the course of the

project’s life cycle. You can get access here.

Figure 15. ENSNARETwitter Profile

4. Conclusions
The current deliverable presents the communication handbook, which is
basically the set of tools and resources that the partners will leverage along the
project to reach stakeholders and the general audience. These include the logo,
templates, communication materials (e.g., brochure, newsletter, posters),
website and social media. These materials provide a basic set of information
about the project and will be regularly updated with scientific results, findings
and achievements. It is important to highlight the role of the website since
through it the general public will have quick and easy access to relevant
information about the project and will be regularly updated with scientific
results, findings, and achievements. The information contained on the project
website is likely to be valuable even after the project has finished, allowing also
higher impacts of the final results of the project. Therefore, R2M aims at
ensuring that the website will continue to exist after the project implementation
period has finished.

ENSNARE

This project has received funding from European Union’s Horizon 2020
research and innovation programme under grant agreement n° 958445

Page 19 of 19

https://twitter.com/ENSNARE_h2020/status/1380101028348055552?s=20

